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Because right next
door and all over
the world there Is
always an 1bis hotel
to welcome you.




A Why invest - ibis P4 . ibiS

el gr:riKkK

L & Nee A b AbestkAdwa&Atrassted lbirand.
Benefit from

Smart Business Model i rovensiomgroiperormance

A Predictable development & operating costs
resulting in highest GOP margins.

Loved by guests e ey e oo
around the world e e om o

Powerful Distribution oidas ia t>se0s0 o saor

loyalty platform from day 1

E CGS Ste I I l Connecting you with valuable global business &
y directly contributing79% of your room revenue.




Smart Bus
Model

Chapter 01

Topline
Investment
EBITDA
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Smart Business

M Od e I Highest O Average awareness
awareness of in 19 key countries in
” its category 2024
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S
Strong RGI vs
competitors RGI Full Year 2024
S
-
=
= Predictable Efficient & adaptable
ey
w development costs esign concepts

optimising every sgm

o GOP in 2024
Proven business O vs. 32,9% Economy
.. segment (STR 2024)
EBITDA OPTIMISATION i

model with high GOP
STRONG ROE AND POSITIVE IMPACT ON EXIT YIELDS
REAL ESTATE AND BUSINESS ASSET APPRECIATION
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Brand Margin® measures the
financial premium which the
hotel stay with an unbranded

brand name adds to the
intrinsic value of the same
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a¢ga“r " J

With a global
footprint of nearly 5.4 0/Europe &
g

1,400hotels open 1 69/ Americas North Africa
and In the pipeline

B9 712 36

gy 185 51

£52 79,499 3,821

52\ 26,955 5,741

9% MEAPAC 2 10/CChina & Others

FE) 126 14 FEgf 230 31
s £2) 25,320 2,854 G2, 23,982 2,998
Ibis
BESE 1,253 132

G2 155756 15,414

All figures as of end June 2025
Breakdown network + pipeline by region is calculated by number of rooms
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Resulting I/ 9%of

revenue generated by
transient individuals

TRANSIENT
719%

CONTRACT
3%

OTHER
3%

GROUPS
13%

Smart Business Model
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Strong RGI vs 116,6

COIIIpetItOrS " J 08¢ AMIED AV
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Flagship examples
Vrank in compset Full Year 2024

W TN\ ‘
N

#1 ibis RiyadlayaStreet,SaudiArabia

#1 ibis London CityshoreditchUK

vomenn 1 vy WWvd 007 () S0 (N

#1 1bis Thane Mumbadndia
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#1 ibis Osaka Umedkpan

Individual Hotel Source:
STRFY June 2024
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Strong RGI vs 116,6

COlIlpetltOrS " J 08¢ AMIED AV

| dJ " J& Qar ¢ ¥r BJG
Flagship examples
Vrank in compset Full Year 2024
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#1 ibis BerlirkKurfuerstendammGermany

#1 ibis Geneve Centre GaéBwitzerland
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#1 ibis Wellingtor\lewZealand

#1 ibidDubaiWorld Trade CentreJ AE

Individual Hotel Source:
STRFY June 2024
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g¢ga“r°J
Performing on scale
IN markets globally

Dubai,UAE =~
IR PN =N
Chennaijndia ad r 194
PY U Y . B = Warsaw,Poland
ad r sf 8 LI SRV VN B Y,
0% ¢ 0d 0¥ .
- B 1 3 E ¢ ad r 34+ 9
ad r 119 ’ B -
RGI + CBD data only for Managed hotels . B 9 E

Source: Accor Year end 2024
Central Brand Delivery = Room Revenue Delivered through Accor Channels
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Predict your
development costs
with efficient design
concepts

Choose from 3 adaptable design
concepts, creating casual and
vibrant social spaces.

Accor Design & Technical Services
experts are fully mobile to support
implementation & surface

optimisation.
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Conversion of

Premiere Classe
to Ibis,France

Tier 1 cityFrance
LocationAAA

Number of rooms: 83

2 years post rebranding

RPS +4 pts
Total Revenue +75%
GOP Margin +13 pts up to 48%

EBITDA increase oanbn s
ROI °hru uyantst T

*RPS measures the overall hotel online reputation based on
several sources : Guest satisfaction survey and online reviews
from sources such as Booking, Tripadvisor, Ctrip etc




Why invest - ibis

New Build,
Middle East

Number of rooms: 153
Location: AAA
Opened July 2022

Results V(2024)

11(
Comp set includes:
Premier Inn
Ramada Encore by
Wyndham

RPS Competitor Index 106

Central Brand

0)
Delivery* 75.3%

*CBD measures the business in room revenue brought by Accor
to the hotel through the 3 main group levers: Distribution

(through Central Reservation System - CRS), Loyalty & Sales.
*RPS measures the overall hotel online reputation based on
several sources : Guest satisfaction survey and online reviews
from sources such as Booking, Tripadvisor, Ctrip etc
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guests

Chapter 02

and positioning
TOP 3 USF




