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WELCOME TO THE IBIS

Ibis

The most global and widely loved
economy brand, reliably and
consistently offering the best quality
essentials to wallet -wise guests so
they can go get it with confidence.
Ibis delivers stable, high  -occupancy
performance and long -term returns
for owners and investors.
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WHY IBIS?

L & Nee A b AbestkAdwa&Atrassted lbirand.
Benefit from

Smart Business Model i rovensiomgroiperormance

A Predictable development & operating costs
resulting in highest GOP margins.

Loved by guests e ey e oo
around the world e e om o

Powerful Distribution oidas ia t>se0s0 o saor

loyalty platform from day 1

E CGS Ste I I l Connecting you with valuable global business &
y directly contributing78% of your room revenue.
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With a global
footprint of nearly 0,/~Europe &
1,400hotels open 1 OO0/ americas 48V 0Reramics
| | | By 702 32
and In the pipeline
BT o G2 78,397 3,171

58, 27,022 5,649

170/(:I\/IEAPAC 160/(China & Others

FEEy 124 15 B 229 25

E8 24,950 3,020 Bo, 23,808 2,435
ibis

NETWORK PIPELINE

gy 1,242 123

G2 154,177 14,275

All figures as of end December 2025
Breakdown network + pipeline by region is calculated by number of rooms
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INVESTMENT

Predict your
development costs
with efficient design
concepts

Choose from 3 adaptable design
concepts, creating casual and
vibrant social spaces.

Accor Design & Technical Services 1. AGORA 3. SQUARE
experts are fully mobile to support -

implementation & surface
optimisation.

CHOOSE FROM
1. AGORA BY INNOCAD
2. PLAZA BY FGMF

H

3. SQUARE BY SODA - . 8 ,. o Bl e
OR BESPOKE CONCEPTS TR 775 N | ;“?g % Wl AR B i
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A Why invest - ibis

BRAND POSITIONING

Reliability
everywhere

RELIABLY AND CONSISTENTLY
OFFERING THE BEST QUALITY
ESSENTIALS SO THAT PEOPLE
CAN GO GET IT, WITH
CONFIDENCE
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TOP 3 USPs

Our promise to
guests all over

Eat, work &
the world

UBAAﬁI’ » 8 el N¢g AeeA Neae
consistent comfort & quality

Ibis Is the hasstiee &
convenient choice for
travellers around the world

Ibis embodies familiar,
welcoming & homey spaces
that give the feeling of cosy
comfort
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Comfortable beds, high cleanliness
requirements & an above segment
standard breakfast

Outperforming competition on Breakfast

Compindex 103

Sentiment Score* at 78.05
vs. competitors between 44.00 and 78.00**

homey atmosbhere

* Sentiment  Score
*Competitors include : B&B, Hampton, Spark by Hilton, Holiday Inn Express and Premier Inn
Source: Trust You 2025
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Sweet Bed by ibis

! reeDZAQrtAynAm&NN@quQmuMA
where ambition is restored, energy is

renewed, and the drive  to go get tomorrow

begins. At ibis, we know that a comfortable

bed is essential to every travellers’ o ) B et~ = _
experience. Yyt AAyr oot ©?2& NAANAANDZ A,a--"—‘-"“""""‘
IS designed to ensure a consistent, high -

guality sleep, offering the perfect basecamp

to rest, all over the world.

Breakfast of champions High cleanliness standards
All you can eat buffet (6:30am to 10am) To ensure a comfortable,
with unique signature treats & take -away reliable and consistent stay

breakfast bag for early starters . every time.



