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WELCOME TO MERCURE

Locally inspired 
experiences, 
created with care
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A glocal  brand with over 1000 
hotels in 680+ destinations, the 
Mercure experience is shaped by 
its surroundings, inspired by local 
stories, and shared with the world 
with care. The brand creates 
sustained value for owners and 
investors while driving network 
growth and guest engagement.   



Powerful Distribution 
Eco-system

OÃďÃø¯ÍÃ !»»ëøŝü ü¯ßÃüľ å¯øÝÃĂÑæÍľ ¿ÑüĂøÑºĆĂÑëæ 
& loyalty from day 1

Connecting you with valuable global business and 
directly contributing to 77% of your room revenue
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Immersive Locally 
Rooted Hotels 

Mercure design immerses guests in the locality

With F&B offering the best of local cuisine

All whilst supporting the local community & 
creating lasting positive change 

Global Scale Delivering 
High Performance

LëÑæ ĂÐÃ Đëøß¿ŝü ß¯øÍÃüĂ åÑ¿ü»¯ßÃ ºø¯æ¿ ŏexcl. US), 
with 1,310 hotels open and in the pipeline

Resulting in highest awareness in key markets vs 
competitors and strong price premium

With flexible design, adaptable to local markets 

WHY MERCURE?
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A global footprint of       
1,304 hotels open 
and in the pipeline

All figures as end of December 2025
% by region is calculated from the number of hotels open

Global scale delivering high performance

25%Middle East, 
Asia, Pacific

183 49

33,301 11,840

5% Americas

62 4

8,095 424

40%Europe &
North Africa

567 60

65,589 6,823

30%Greater
China

226 153

34,217 19,858
Mercure

NETWORK PIPELINE

1,038 266

141,202 38,945

TOPLINE

P5



TOPLINE
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Leading awareness 
versus competitors 
in key markets

Above segment average in 
AUS, BR, FR, DE, IND, UK.

Leading versus international 
competitors in China.

Compset:
Best Western
Golden Tulip

Global scale delivering high performance

MERCURE BRAND 
AWARENESS INDEX

161

Source: BES 2025
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AWARENESS INDEX BY KEY COUNTRY
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TOPLINE

Resulting in 78% of 
revenue generated by 
transient individuals
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TRANSIENT 

78%

GROUPS 

18%

TOPLINE

MERCURE DEBRECEN
HUNGARY
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42% of 
groups 
Corporate 
travellers  

37% of 
groups Tour -
Wholesalers 
travellers

OTHER  2%

CONTRACT  3%



INVESTMENT
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Flexible design 
adaptable to 
local market

Mercure hotels create a 
stimulating sense of place, 
providing immersive local 
experiences.

When entering guests will feel the 
ɅǸȡȓțǩɐɶțɐɐǱẏɾ ɾɳȡɶȡʌ ɐȒȒǸɶȡɅȓ Ǎ 
one -of -a-kind stay.

GREAT FOR CONVERSION, 
STRONG FLEXIBILITY, 
LOCALLY ROOTED
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MERCURE HANGZHOU XIXI FUTURE TECH CITY
CHINA

MERCURE SAO PAULO IBIRAPUERA PRIVILEGE
BRAZIL

MERCURE BORDEAUX CENTRE GARE ATLANTIC
FRANCE

MERCURE JAKARTA GATOT SUBROTO
INDONESIA



INVESTMENT
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Benefit from 
our light 
renovation 
program to speed 
up conversion

Affordably revitalize your Social 
Hub, blending Mercure's design 
flair and cost efficiency

Ensuring a locally inspired vibe 
without the need for significant 
structural changes

3 investment levels inspired by 
successful Mercure stories to 
achieve maximum style at 
minimal cost

Global scale delivering high performance P9

MERCURE TALLINN
ESTONIA

MERCURE PARIS MIRABEAU
FRANCE

MERCURE PARIS MIRABEAU
FRANCE

MERCURE TALLINN
ESTONIA
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Immersive 
locallyrooted
hotels

Brand Positioning
Guest Satisfaction

Top 3 USPs
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Locally inspired, 
high quality 
midscale hotels 
shaped by their 
surroundings, 
inspired by local 
stories, crafted by 
many hands, and 
shared with the 
world with care. 

BRAND POSITIONING

Immersive locally rooted hotels P11


