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Sofitel, 60 years of French
luxury hospitality

1970

SOFITEL'S INTERNATIONAL JOINING SOFITEL MY BED SOFITEL BOUTIQUE
CREATION EXPANSION ACCOR GROUP CREATION CREATION
Sofitel is born with its first &- Sofitel expands worldwide, Sofitel joins what will Sofitel creates Sofitel MY Sofitel unveils its boutique,
hotel in the UNESCO site of exporting its French art de become the Accor group BED, its own luxury bringing the Sofitel MY
Strasbourg, France vivre bedding concept BED into the home
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Sofitel, 60 years of French

luxury hospitality

2007

THE CULTURAL LINK
CREATION

The Cultural Link, Sofitel’s
iconic symbol is created
showing the fusion of the
French Art de Vivre and the
local destination

o

2009

LAUNCHING
SOFITEL LEGEND

Sofitel Legend is born, the
ultimate expression of
Sofitel and a symbol of

excellence

2016
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L’'ESSENCE
CREATION

Sofitel creates its signature
scent, 'Essence, by Lucien
Ferrero

60 YEARS
ANNIVERSARY

Sofitel celebrates 60 years
and unveil 2 new Brand
ambassadors, Gillian
Anderson & Dali Benssalah

SOFITEL X AIR FRANCE

Sofitel elevates Air France
business cabins with the
Sofitel MY BED topper




Heartfelt hospitality elevated by
the French zest, around the world

100% eco-certitied
by end of 2026

120 hotels Service excellence Tailored for Families
across 5 universes with 91,45 RPS* & Corporate Groups
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Why join Sofitel?

\7 \ 7\\\@/

innovation

Prime locations in cities and highly strategic destinations
[ [/ > O\ ‘ ) Strong luxury positioning, structured around five universes, appealing to luxury affluent
\\V// /4 -?.:x,\f \/ \ ‘ business and leisure travelers, including families and corporate groups
o\, \ Z) \\ /) \\ /) N
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The ftirst French and global
luxury hospitality brand

, Europe &'North Africa
NETWORK Greater China
21

190 PROPERTIES |
32K ROOMS ‘i“f“cas eV 220
%

6.6K Keys 0.9K Keys NETWORK
22 Properties

NETWORK 7.3K Keys 2:6K Keys

16 Properties Middle-East & Africa
36 PROPERTIES 3.4K Keys

+OK ROOMS | 2 2 o/ Asia-Pacific

NETWORK 40
| 2 70

23 Properties
7K Keys 2.5K Keys NETWORK

27 Properties
7.5K Keys 3.3K Keys

% of network (in number of’keys )

(&Q>  Brand key feeder markets : USA / FRANCE / UK / AUSTRALIA /. CHINA Network & Pipeline as of end of Deceniber 2025
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 sotel {Eiences

Buenos Aires Mader

188 RESIDENCES
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614 ROOMS
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