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Pioneers of
THE BOUTIQUE HOTEL

collection

Founded in 2008, on the vision that every place 

has soul, we broke with traditional standards to 

offer 

a collection of more than 120 intriguing hotels, 

each with a unique story to tell. We stand for a 

ƴŜǿ ƪƛƴŘ ƻŦ ƭǳȄǳǊȅ ōŜƛƴƎΧ
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Meaningful & Memorable

BRAND POSITIONING



WHAT MAKES

   OUR COLLECTION ǳƴƛǉǳŜΧ

Brandlove Guestengagement Luxuryappeal

The number of clients loving the brand is 
ABOVE TIER AVERAGEin our key feeder 

markets*

* Awareness Consumers Study August 2024
ϝϝ ²² нлнп

*** TravelsifyHotel Brand DNA® data, 2024 : study that screens online customers feedbacks on the brand

RPS 90,4** A brand recognized as 
a true luxury player *** 
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A higher guest satisfaction 
than direct competitors

BRAND USPS



Memorable 
Moment

Modern twist 
design

Design enhancing the 

hotel singular story, with 

spaces focusing on the 

ƘƻǘŜƭΩǎ character and 

history with a modern 

twist

Mixology

Savour locally-inspired 

cocktails using 

ingredients and flavours 

emblematic to local 

culture

Mindfulness

Collection of experiences 

that nurture guestsΩ mind 

& body and elevate their 

spirit for discovery

Give back 
to communities

The hotel stands as the 

beating heart of the local 

community, contributing 

hands in hands with the 

neighborhood

Committed 
to Her

Employing and caring for 

women, as guests as well, 

we forge a more inclusive 

and empowered future.

Unique activity package 
based on the ƘƻǘŜƭΩǎ 
story, leaving in every 
guest a memorable 
experience
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BRAND PILLARS

eaningfulemorable



ROMANTIC 
CHRONICLES

FEBRUARY

WORLD COCKTAIL 
MONTHS

MAY - AUGUST

HERITAGE
DAY

SEPTEMBER

PINK
OCTOBER

OCTOBER

MAGIC
TALES

NOV - FEB
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BRAND PROGRAMS

Where whimsy meets 
romance:MGallery reinvents 

±ŀƭŜƴǘƛƴŜΩǎ Řŀȅ

Starting May 13th, 3 months 
celebrationaround our one-
of-a-kind bar & alchemists

Open doors to local guests to 
ŘƛǎŎƻǾŜǊ ƻǳǊ ƎŜƳΩǎ ǎŜŎǊŜǘǎΦ

From donation to prevention, 
MGallery fully engaged on 

breast cancer cause.

Sweet memories of untold 
end of the year stories.

An animated network thanks to key brand momentum
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BRAND COMMUNICATION

+2,7M followers on our social media accounts 

***

#1 of its compsetin terms of brand awareness in 

France & Australia*

Ҍм.ϵ of PR Media Value in 2024 and 

+97% of positive and neutral sentiment**

A new website released in March 2025

* Awareness Consumers Study August 2024
ϝϝ ½Ŝƴƻ wŜǇƻǊǘƛƴƎ нлнп

*** Emplifiworldwide 2024

A 360 REINVENTED BRAND 
COMMUNICATION making impact



MGALLERY AWARDS 

A recognized brand
+400 awards across properties since 
2019

CONDE NAST TRAVELER 
READERS CHOICE AWARDS

15 Awards

TRIPADVISOR

27 Awards

27 Awards

WORLD LUXURY HOTEL 
AWARDS
56 Awards

WORLD TRAVEL AWARDS

25 Awards

HAUTE GRANDEUR GLOBAL 
AWARDS
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MASTERFULLY COLLECTED
% in number of rooms. As of December 2024

44%

6%
NETWORK 
8 HOTELS
822 ROOMS

NETWORK AND PIPELINE
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PIPELINE 
3 HOTELS
240 ROOMS

NETWORK 
69 HOTELS
6,219 ROOMS

PIPELINE 
19 HOTELS
1,899 ROOMS

AMERICAS

EUROPE & 
NORTHERN AFRICA

4%

31%

11%

NETWORK 
8 HOTELS
1,800 ROOMS

PIPELINE 
8 HOTELS
1,031 ROOMS

MIDDLE EAST, 
AFRICA & INDIA

17%

40%

NETWORK 
41 HOTELS
5,689 ROOMS

PIPELINE 
19 HOTELS
3,032 ROOMS

ASIA, GREATER CHINA 
& PACIFIC

47%

NETWORK
126 hotels 
13,230 rooms

PIPELINE
49 hotels 
6,31 rooms



The 3 MGalleryexperiences

Heritage
TWIST

Designed by AngeloCandelapas

CandelapasAssociates

Architect LuoXu

Interior Design CCD

Signature
TWIST

Serenity
TWIST

Designed by Oscar Ono

MaisonNumero20

BRAND CATEGORIES

DongfengyunHotel ςMGalleryaƛΩƭŜ, CHINA

MGallery Development Pitch10

The hotels are first and foremost a place filled with history and 
where walls recount the past. The building is a major asset of the 

hotel, and the facade reflects a typical historic style.

The hotels are treasures hidden either in a natural or urban 
ǊŜǘǊŜŀǘ όǎŜŀΣ ŎƻǳƴǘǊȅΣ ƳƻǳƴǘŀƛƴΣ ŎƛǘȅΧύΦ ǘƘŜȅ ƻŦŦŜǊ ǊŜƧǳǾŜƴŀǘƛƻƴ 

ŦŀŎƛƭƛǘƛŜǎ όŦƛǘƴŜǎǎΣ ǎǇŀΣ ƭǳȄǳǊƛƻǳǎ ƎŀǊŘŜƴΧύ

The hotels reflects an aesthetic universe, a style, a design; the 
signature of a personality who contributed to its creation, 

construction or decoration.

The Porter House ςMGallery Sydney,AUSTRALIA Nest La DéfenseςMGalleryParis, FRANCE



HERITAGE

The Porter House Hotel Sydney
MGallery Collection
AUSTRALIA

Opened in 2022



Palazzo Tirso Hotel Cagliari
MGallery Collection
ITALY

March 2023

HERITAGE



SERENITY

Santa Teresa Hotel Rio de Janeiro
MGallery Collection
BRASIL

Opened in 2016



SERENITY

14

DongFengYunHotel aƛΩ[Ŝ
MGallery Collection
CHINA

Opened in 2020


