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FY 2023 Financial Highlights

Solid operating performance

Robust Q4 23 RevPAR +11% L/L
vs. Q4 22

FY 23 RevPAR +23% L/L vs. FY22
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FY 23 Net Unit Growth at +2.4%
in line with +2 -3% guidance

Group pipeline up +4.2%
with record signings in value
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Record EBITDA cash generation
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+57% Growth In Net Profit

Cee U aNRRNE &l FY 2022 FY 2023

EBITDA 675 1,003
DEPRECIATION, AMORTIZATION AND PROVISION (228) (279)
EBIT 447 723
SHARE OF PROFITS/LOSSES OF ASSOCIATES AND JVS 33 A4
NON -RECURRING ITEMS 63 12
OPERATING PROFIT
NET FINANCIAL EXPENSE
INCOME TAX
MINORITY INTERESTS
GROUP PROFIT FROM CONTINUING OPERATIONS
PROFIT FROM DISCONTINUED OPERATIONS
GROUP NET PROFIT FOR THE FULL -YEAR
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A Strengthened Balance Shé&dtd@dncreased Shareholder Return

Restored Investment Grade rating

1 ‘ by S&P and Fitch

Successful refinancing
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Improved net leverage 1

4 ‘ below 3x in 2023

Strengthening of the balance sheet —

Acceleratd shareholder return

% of market cap
(beginning of the year)

7.3%

W AS PER S&P APPROACH
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Accor Exceeded its Guidance in 2023 and Cavifdsherm Perspectives

REVPAR GROWTH (YQY)

NUG

M&F REVENUE GROWTH

SERVICES TO OWNERS EBITDA

GROUP EBITDA

CASH CONVERSION

SHARE BUYBACK

Guidance FY23 —
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+2-3%

+18-22%

Marginally
positive

a v s-985m

>55%

N/A

Actual FY23 — — Guidance FY237 —

+3-4%

+3-5%

+6-10%

Marginally
positive

+9-12%

>55%

an s2bn
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Q1 2024 Highlights

Strong operating performance

Solid Q1 24 RevPAR growth +8% L/L

vs. Q1 23 benefitting from a  diversified portfolio

Accelerating Net Unit Growth +3.1% LTM
vs. +2.4% as of end -December

+8% L/L Group revenue growth
+13% L/L M&F revenue growth
vs. Q1 23
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Disciplined capital allocation

Fitch credit outlook upgraded to positive
BBB - rating with both S&P & Fitch

Extended debt maturity
with new senior bond issuance
al n n B-year bond with a 3.875% coupon
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3.9% of the share capital canceled
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Premium, Midscale & Economy

+5%

ENA

Continued trading momentum in Q1 24

+4%

MEA APAC Americas

Total

+6%

Luxury

Luxury & Lifestyle

+10%

Lifestyle

Total

B Occupancy Rate

I Average Room Rate

XX% RevPAR L/L year -on -year




Share price evolution since M&ay 2023

Basis 100 (As of M2§", 2029
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A spectacular recovery with further upside

~FY 24 International travel above 2019 peak ~ Significant recovery upside in ASPAC

Million international travelers International travel by destination
in 2023 vs. pre -pandemic level

1,488

1,284

-12% vs. 2019

409 350

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 Middle-East  Africa Americas  ASPAC

SOURCE: UNWTO, JANUARY 2024 SOURCE: UNWTO, JANUARY 2024




Strong Fundamentals Supporting RevPAR GrowtMaedtbenTerm

ll

GDP growth &
normalized inflation

L J

Corporate travel
strengthening
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Demography
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Change in consumption
patterns

A
Lc

Constrained Supply
vs Demand

Supportive international
events in Europe




Emblematit.uxury & Lifestylgpeningsn 2023
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Emblemati®remium, Midscale & Econopgningsn 2023

Sukhumvit , Thailande




Unigue experiences in our

A

PARIS 202y ACCOR PARIS 2024
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PARTNER

Management of thathletedJ

A hotel reservation platform

hotels in France

A 1,700 Accor hotels in France , Including
650 in the 10 cities where the Paris 2024
competitions are taking place, which
pay particular attention to hospitality
and accessibility for all

A 40,000 employees  trained with
customized assistance

A 1,200 bars and restaurants where a
variety of events will be held

A 22 brands , from super -economical to
luxury, intensifying their CSR efforts

A privileged space for members with the
ALL Suite at Club France

and media village

For the athletes

A Management of 71 residences with
over 14,300 beds in Saint -Denis, lle
Saint -Denis and Saint -Ouen

A 25,000 athletes  expected over the
entire Olympic and Paralympic Games
period

For the media

A Management of 23 residences with
over 1,500 beds located in Dugny

A 1,600 technical, framing and video
specialists expected

A 100,000 breakfasts served
the ibis hotel offer

, iInspired by

for Paris 2024

A Following a call for tenders, the Group
has provided Paris 2024 with a white -
label digital platform for booking and
purchasing hotel rooms

A Hosted by ResaEvents , this platform
combines  our hotel expertise and
technological innovation  to federate
the entire hotel offering around the
Games venues
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A companyvide
collaborative project

PURPOSE STAE}i(ETHESEISERS ETHICS COMMITTEE
TASKFORCE WORKING SESSIONS
WORKSHOPS INTERVIEWS
COMEX MEMBERS HQs & HOTELS LARGE WORKSHOPS

INTERVIEWS CONSULTATION WITH TEAMS




TheHeartistsconsultation
at a glance
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We are explorers We master hospitality
We love to try out new It is a performative art form,
concepts, set new fuelled by our creativity and
standards, challenge the passion, always striving to
status quo for the better, exceed expectations

and go the extra mile

We are responsible

P I O n e e rl n g th e art Embracing ethical practices:

we work towards a positive

Of reSpOnSIbIe hOSpltaIIty impact on the environment,

Isociety and local communities,

while raising awareness

ConneCtlng CUltureS, among our stakeholders on

responsible behaviors

with heartfelt care.
We connect cultures We are Heartists
Fostering meaningful We genuinely'care for our guests,
connections among people, for our Heartists zfor our owners
we celebrate the diversity of and local communities. It is that
o culey heartfelt care that makes us who
we are and that sets us apart



PURPOSE PILLARS AND COMMITMENTS

PURPOSE
PILLARS

COMMITMENTS

The art of
hospitality

o

3

A We unleash our
Heartists ycreativity
and curiosity in
serving our guests

A We infuse excellence
to drive performance

A

Responsible

hospitality

|

A We set the industry
standards for ethical
and responsible
operations

A We strive to make
every stay a
contribution to
society and the
environment

Connecting Heartfelt
cultures care

A We embed a fair
chance culture

A We turn every day into
an intercultural
journey

A We foster empathy
and wellbeing in
our ways of
working

A We promote and
preserve local
identities



Gender diversity
and equality

PARITY IN PAY
Annual reporton Gender pay gap

REPRESENTATION OF WOMEN
IN LEADERSHIP POSITIONS
Executive Committee, Management
Committees, VP & Above, GMs &
Leadership programs targets

GENDER -BASED VIOLENCE
Focus on sexism, sexual harassment
and domestic violence

KEY PARTNERS/SUPPORTS

UN 557
by EQUALTY  WOMEN

Socialelevator

MANAGEMENT
WITHOUT A DIPLOMA OR A DEGREE
Create opportunities for promising
Accor Talent to reach a first  -time hotel
management position or take on
additional responsibilities

A program co -designed with brands and
regions around three features:
A Mentoring
A Cross exposure/specialization
A Training on business fundamentals

TALENT

Social Care & Impact priorities

Humanrights

RAISING AWARENESS
OF ALL HEARTISTS

A Deploying the human rights learning

course
A Providing Human rights Guidelines
for Hotels
A Revamping & deploying ~ WATCH

programme  for the protection of

children

RISK MAPPING
Assessing our operations to mitigate
human rights risks in our operations &
supply chain

KEY PARTNERS/SUPPORTS

Y




Conclusion

Anunrivalledorand portfolio

A Heartistculture based on our talents
which supports our social and environmental ambitions

A controlled execution of our strategy,
which sustain return to shareholders

Sofitel Legend The Mozart Prague, Czech Republic
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Tourism, a majondustryto transitiontowardsa sustainable future

7 202, 'S ()

11% 11% 9-12% 50% 3.5%

of global of global of global of tourism relies upon of global freshwater
GDP employment greenhouse gas nature -based tourism withdrawal
emissions




3 strategipillarswith clearsciencé®asedgbriorities

i

SH VAR EAT
REINVENT GUEST REINVENT CULINARY
EXPERIENCE EXPERIENCES

A Ecodesign »/ A Responsiblsourcing h 8 with

A Sustainable Operatiogs A Food waste reduction A Localcommunities

A Attractivity ”’RA Newculinary experiences A Sustainability awareness




A 2030 vision supported by ambitious objectives

STAY

REINVENT GUEST EXPERIENCE

ECO-DESIGN
HOTELS AND BRANDS TO APPLY ECO -DESIGN
& CIRCULAR ECONOMY PRINCIPLES

SUSTAINABLE OPERATIONS
REDUCE SCOPE 1 &2 BY -46% AND SCOPE 3 BY
-28% IN ABSOLUTE TERMS

HOTELS LOCATED IN HIGH IMPACT
WATERSHEDS TO MEET THEIR CONTEXTUAL
QUANTITY AND QUALITY WATER TARGETS AND
TO DEPLOY WATER STEWARDSHIP ACTIONS

ATTRACTIVITY
100% OF HOTELS TO BE CERTIFIED BY AN
EXTERNAL ECOLABEL.

REINVENT CULINARY EXPERIENCES

RAW MATERIALS PURCHASES TO BE TRACED
BY VOLUME AND ORIGIN  AND PARTICIPATE
IN SHIFTING AGRICULTURE PRACTICES

60% REDUCTION OF FOOD
WASTE IN HOTELS

AT LEAST65% OF DISHES u, ! >>Aéyin
HOTELS TO BE PLANT -BASED

REINVENT THE WAY WE TRAVEL

DEVELOPMENT DECISIONS TO BE CONSISTENT
WITH CLIMATE AND NATURE COMMITMENTS
AND HOTELS TO CONTRIBUTE TO
REGENERATION AND RESTORATION OF
NATURAL HABITATS

HOTELS TO MEASURE THEIR IMPACT AND
MAXIMIZE SOCIAL BENEFITS FOR LOCAL
COMMUNITIES

GUESTS TO BE ENGAGED AND TRAINED AS
CONTRIBUTORS TO ACCOR SUSTAINABILITY
STRATEGY
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Singlause plastics

9%

of hotels that have removed
57 single -use plastics items
in the guest -experience,
including disposable water
bottles

vs 80% target

Measuring carbon

60%

of hotels are measuring
carbon emission using a
dedicated tool

vs 85% target

Measuring Food waste

90%

of the Top300 hotels have
defined a baseline value for
their food waste

vs 80% target

Gender parity

42%

of women in management
committees

vs 40% target
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a Morningstar company ESG SO[UtIOﬂS
CARBON 2024 result

A 17.6 68 A
o o o o

Accor is part of
CAC 40 ESG EONEXT

* CARBON DISCOSLURE PROJECT




Arigourous<Climate» policyto reducebur carborfootprint

CO.

+11 ,60/0 growth of greenhouse gas emissions on Scope 1 & 2* compared to 2022

A climate policy to reduce ourcarbon footprint
A REDUCE: implement energy suffiency measures with a target of -5% of
energy consumption by 2024 (vs 2023)

A IMPROVE :implement energy efficiency measures with a target of -8% of
carbon intensity by 2026 (vs 2023)

A SOURCE:convince owners to source renewable energy with a target to

have the TOP300 hotels that are the most electricity consumer running
with renewable energy by 2026

* market -based , SBTiperimeter




Be a sustainabhlovatorat theservivef ourowners

All

a5 CAPTAIN
%, ERUSE

COP28, an innovation laboratory

Removal of single -use plastic, 24 -26°C
temperature in rooms and public spaces, display
of dishes' carbon footprint, design of 45 new low

carbon recipes

EN
REPUBLIQUE
FRANCAISE

Li ;
’zber.te’ AGENCE DE LA
Egalité TRANSITION

Fraternité ECOLOGIQUE

A 3-year strategic  partnershi p
with ADEME

Accelerate the environmental transition of
our French owners: energy, mobility,
supply chain, water, adaptation to climate
change

ALL x Captain Cause

This partnership enables ALL members

to support the environmental and social

causes they care about and accelerate
the transition locally




Structure thendustryon a globacaldgo accelerate the transition

World
Sustainable
Hospitality
Alliance

Sustainable
Markets
Initiative

Accor has been a member of the World Sustainable
Hospitality Alliance  since 2021 and in 2023 joined the
Sustainable Markets Initiative , Supported by King

Charles Ill, to accelerate the transition on an industry
wide scale and use its positioning to create alliances
and partnerships with other committed companies

and sectors

hospitality alliance
for responsible
procurement

powered by ecovadis

In partnership with four global hospitality leaders and Ecovadis , Accor has co -
founded the Alliance for Responsible Procurement within the hospitality
sector to accelerate the decarbonization of value chains by identifying
common levers and tools. The aim is to provide suppliers with visibility and
consistency




Pursuing our ambition to pioneer responsible hospitality

DECARBONIZE to contribute to global carbon neutrality by 2050 and target -46% reduction in
scope land 2 emissions by 2030 (vs 2019)

ATTRACT guests through hotels eco -certification: 100% of hotels to be ecocertified by 2026

INNOVATE by launching key initiatives and policies on climate change adaptation and biodiversity
and strengthen owners yasset value

MEASURE progress and build reporting models that will enable us to comply with the European
CSRD and take advantage of it against our American competitors
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Novotel Abu Dhabi Gate"JAE




Hotels are at the forefront of our sustainabillity strategy

TheSofitelBaru TheFairmont Royal TheRaffleslstanbul
TheMovenpick Petra  Calablancaeceived York movedawayfrom
converted0% of hotel the 2023 International is engaged treduce breakfast buffet to-ka-
room frombathtubsto ~ Sustainabl@wards It its currentcarbon carte breakfast.
walk-in showers is- & B & afisN ™ . emissions by 80% Quantity of beef
This hasalready sustainable hotel. For througha deep sausageonsumedas
reducedby 40% the  ex: 90% of thB € A A  renovatiorthat will beenreducedrom
b & Avakesusage. F&Bofferis local, takeplace in 2023 115kg to 10kg in one
vegetariaror vegan 2024. year.

TheNovotel Abu
Dhabi Gatdvas
 deployed Al solutions
to measure its food
waste, enabling it to
reduce it by44%.
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Composition of the Board of Directors

— 55 04

Women within the Board of

— 13

Directors  (including 2 Directors

— 64 %

Independent  Directors

representing employees ) Directors

O O

Mr. Sébastien
Bazin

Ms. Iris
Knobloch
INDEPENDENT

Mr. Ugo
Arzani

Mr. Bruno
Pavlovsky
INDEPENDENT

Ms. Héléne
Auriol Potier
INDEPENDENT

Mr. Nicolas
Sarkozy
INDEPENDENT

Ms. Asma
Abdulrahman
Al -Khulaifi

Ms. Christine
Serre

DIRECTOR REPRESENTING
EMPLOYEES

Ms. Anne -Laure
Kiechel
INDEPENDENT

Ms. Isabelle
Simon
INDEPENDENT

Ms. lliane
Dumas

DIRECTOR REPRESENTING
EMPLOYEES

Mr. Sarmad
Zok

Ms. Qionger
Jiang
INDEPENDENT




