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At Accor we believe partnering with someone who speaks your
language makes it easier to go further.

Because we understand what it takes to be an owner.

Our teams bring our global scale and local knowledge of your market
to every conversation we have.

Whether a conversion or a new build, we focus on the most direct
path to achieving your cost of capital and Return on Equity goals. By
aligning the right brand with your project and leveraging our solutions
to boost revenue and optimize costs, we drive exceptional value and
performance for your business.

Camil Yazbeck

. . . . . . ) Global Chief
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Building experiences that shape the places travelers and locals visit.
Accelerating growth and adding value.

Working Iin true partnership.
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Camil Yazbeck
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WHY ACCOR

Drive value with an
ownercentric group

Our 100+ developers worldwide
are ownercentric, focused on
meeting your cost of capital &
Return on Equity (ROE)
expectations.

Leverage the largest
augmented hospitality
ecosystem

An unrivalled onstopshop to
Live, Work & Play, driving
revenue 24/7 and diversifying
your risk.

Access 360solutions
to boost Revenue &
Performance

Bringing expertise and support
In areas such as sales,
distribution, loyalty, marketing,
procurement, technology, and
sustainability programs
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Join the #1 global
market leader

1 1 O/CAmericas

Bif 558 134

£2. 103,728 19,153

Global
Network & Pipeline

NETWORK PIPELINE

By 5,680+ 1,380+

G0 850,200+ 233,100+

*Accor Global Network + Pipeline by rooms - All figures as of December 2024
**Global Market Leader Exc. NCAC & Greater China
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520 121,062 57,406

16%..

BiEE 494 233

B2 113,237 58,322

7 % Pacific

EEEg 407 50

B2 63,636 7,039
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Premium, Midscale & Economy Luxury & Lifestyle
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HEAR DIRECT

From our partners
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operational and brand teams are fully dedicated to supporting our
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In our local market, just having Accor brands can
bring extra 2680% more business for hotels.
Owner Operator, Real Estate Developer in LATAM

| choose Accor because they are good at managing hotels. They were
hotel Owners until very recently, so they know what they are doing.
Owner, REIT In Pacific

| »»é8g Ré» B AA a0 ~ a2AN» N~ AA épbaxAg
and handle them proactively and efficiently. 10/10.
Owner Franchisee in Middkeast & Africa

I »»ég Niu éeA 61 APA °NiilAuA 8RR EAgiNeae A
In my hotel portfolio, Accor brings me at least 30% of business through
direct channel where the US players bring less tha®®¥ter Operator,

Family Office in Europe
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EMBRACE THE FUTURE

With augmented
hospitality

Augmented hospitalit§e
with multi-faceted and
mixeduse development
projects@has reimagined
the way hospitality Is
experienced for locals and
travelersalike.

CAMIL YAZBECK
GLOBAL CHIEF
DEVELOPMENT OFFICER

All

ACCOR LIVE LIMITLESS

LIVE

Hotels & resorts extended stay, branded residences

Unrivalled brands choice to fit your investment criteria and optimize ROI.
With best conversion brands.

WORK

Coworking & meeting revolution
Integrate flexible concepts including Wojo .
PLAY

Leader In lifestyle experiences

Attract locals & travellers alike with profitable restaurants & bars, spas, and entertainment & nightlife venues.

OPTIMIZE
Business & controlling costs

Leverage a powerful range of specialized offerings bringing expertise and support to hotel owners in areas such as
sales, distribution, loyalty, marketing, purchasing, technology, and sustainability programs.

CARE
Sustainable hospitality

Access leading insight and support in your ESG journey, with Accor deeply focused on sustainable value creation,
and playing an active role in giving back to our planet and community.
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BENEFIT FROM

Largest eco

system for your

project

HOTELS & RESORTS
20+ brands

New build & conversion

EXTENDED STAYS
10+ brands

Meeting growing demand

BRANDED RESIDENCES

6 brands

Offering high price premium

F&B
100+ brands

Tailored or off -the -shelf

OTHERS
Concepts to attract locals
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EXPERIENTI

PREM||
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NOVOTEL MERCURE
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ADAGIO

ORIGINAL

NOVOTEL

RESIDENCES

MERCURE

RESIDENCES

\ABOREE BOKAN

— Fooofest &.8ar —
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EVALUATE YOUR PROJECT

With the strongest
hotel brands

High brand awareness & margins

Hotel brands
20 tallored to
your project

New Build / conversion
Urban / Resort

Single / Dual Branded
Standalone / Mixed use

HOTELS & RESORTS

PROGRESSIVE
SPIRITS

AUTHENTIC
CONNECTIONS

COLLECTIVE
ADVENTURES

SOPHISTICATEL
EXPERIENTI/

PREMIL

pullman

THE

SEBEL"

swissotel
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CHOOSE A BRAND WITH PROGRESSIVE SPIRITS

Pullman

Premium brand leveraging both
business & leisure markets
Offering a strong social business
orientation with distinct F&B and
MICE spaces

Novotel

Upper midscale full service
brand, anticipating the needs
of tomorrow with best family
offering in the market

IDIS Styles

Playful economy hotels with
price premium, welcoming all
with inspiring individuality
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Novotel México City Toreb68 Rooms

NovotelHoliday ResorSihanoukville Cambodia215 Rooms
\

Ibis Styles Sevilla City Santa Justa, Sfzdif,Rooms
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Pullman Budapest, Hunga36 Rooms

Pullman Singapore Hill Stre@50 Rooms
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CHOOSE A BRAND IGNITING AUTHENTIC CONNECTIONS

Swissotel

A name synonymous with
elevated quality and wellness.
For guests looking to pamper
themselveswith the holiday
they deserve

Handwritten

Charming midscale hotels
curated with passion of their
Owners, offering heaktyarming
personal touches and igniting
real conversations

Mercure

Global network of singular
midscale hotels, immersing
guests in a locally inspired
atmosphere

IDIS

Best known & trusted economy
brand with vibrant, social places
that are open to all
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Swissotel hotel & residences corniche park towers, [Dpleajng 2024

Wonilhotel, HandwrittenCollection, Perth, Australiab rooms
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SwissoteResortBodrum, Turkey,66 rooms
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Ibis London Sutton Point, United Kingd@®Rooms
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Mercure Kyoto Station, Japat25Rooms
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CHOOSE A BRAND INSPIRING COLLECTIVE ADVENTURES
Characterful hotels

with unique style, sharing with

~ guests their common passion for
Ove n p I C Immersive food & drink

experiences

Intelligent, desigsiriven hotels

that provide guests an edited
r I e experience: everything they need

e, @®e®e ADbDNel ADA

Smart basecamps

. . for savvy travelers
I I S u et to live everyday
adventures




