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LUXURY & LIFESTYLE BRANDS åOWNER VALUE PROPOSITION

A GLANCE AT ACCOR PORTFOLIO
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41%*
EUROPE & NORTH AFRICA

24%*

NETWORK

3,141 H.
360,126 R.

PIPELINE

500 H.
61,549 R.

11%*
MIDDLE EAST AFRICA

16%*

NETWORK

377 H.
97,984 R.

PIPELINE

181 H.
41,880 R.

12%*
AMERICAS

9%* 21%*
ASIA & PACIFIC

26%*

NETWORK

946 H.
186,081 R.

PIPELINE

291 H.
67,910 R.

All figures as of end of December 2025
*Based on number of rooms for hotels and Extended Stay hotels, open and in the pipeline. 
Including MGallery Collection

Open & in the pipeline

+1,091,000
ROOMS

Accor network*

+5,700
HOTELS

+880,000
ROOMS

Accor pipeline*

+255,000
ROOMS

+7100
HOTELS

+1,500
HOTELS

NETWORK

569 H.
107,270 R.

PIPELINE

153 H.
21,969 R.

+ 2,200 Hotels under management contract

+ 3,500 Hotels under franchise contract

FRANCHISE

15%*
GREATER CHINA

25%*

NETWORK

803 H.
129,966 R.

PIPELINE

402 H.
63,826 R.

56%

44%

62%

38%

MANAGEMENT
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A LOOK AT ACCOR PORTFOLIO



LUXURY & LIFESTYLE BRANDS åOWNER VALUE PROPOSITION

A GLIMPSE INTO OUR LUXURY &
LIFESTYLE PORTFOLIO
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24%*
EUROPE & NORTH AFRICA

20%*

NETWORK

216 H.
33,149 R.

PIPELINE

88 H.
11,642 R.

27%*
MIDDLE EAST AFRICA

33%*

NETWORK

119 H.
37,294 R.

PIPELINE

82 H.
19,373 R.

24%
AMERICAS

14%* 25%*
ASIA PACIFIC & GREATER CHINA

33%*

NETWORK

144 H.
33,547 R.

PIPELINE

100 H.
19,600 R.

All figures as of end of December 2025
*Based on number of rooms for hotels and Extended Stay hotels, open and in the pipeline. Including MGallery Collection

Open & in the pipeline

+195,000
ROOMS

Luxury & Lifestyle network*

593
HOTELS

+136,000
ROOMS

Luxury & Lifestyle pipeline*

+59,000
ROOMS

906
HOTELS

313
HOTELS

NETWORK

114 H.
32,709 R.

PIPELINE

43 H.
8,540 R.

N°2 Accor is the second global player in the world

Pipeline represents 52% of existing network in hotels

MOST balanced footprint
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Owner value proposition
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E N V I R O N M E N T,  
S O C I A L  &  

G O V E R N A N C E *

I C O N I C  &  
D E S I R A B L E  

B R A N D S

D E S I G N  &  
P R O G R A M M I N G

B R A N D E D  
R E S I D E N C E S
A C C O R  O N E  

L I V I N G

T R A I L B L A Z I N G
F O O D  &  

B E V E R A G E

A L L  I N C L U S I V E
C O L L E C T I O N

ÅN°2 in Luxury & Lifestyle 
hospitality with  close to 
600 hotels & > 136,000 
rooms globally

ÅN°1 with 25 Luxury & 
Lifestyle brands globally

Å3 brands over 120 years 
old

Å Holistic programming 
approach from hotels, 
trains & yachts to branded 
residences, from 
restaurants & bars to 
wellness, from resorts to 
all-s|gz¯«s´kÒ

Å Renowned Luxury & 
Lifestyle creative studios, 
expertise & partners

Å 50+ dedicated team 
members

Å N°1 F&B in house 
platform ahead of 
competition with > 2,500
F&B venues, concepts, 
brands & consulting 
capabilities

Å F&B revenue between 
35% and 45% of total 
hotel revenue

Å N°2 worldwide in number 
of residences & pipeline

Å Only 360 ° residential 
platform from development 
to operations

Å 40% of women in 
leadership in L&L hotels 

Å 76% of eco -certified L&L 
hotels globally

Å 50% food waste 
reduction in L&L hotels

Å 92% in L&L hotels with 
zero single use plastics

* in YTD December 2025

Å N°2 global luxury all -

inclusive platform

Å Only 360 ° all inclusive 
platform from 
development to operations



LUXURY BRANDS åOWNER VALUE PROPOSITION

luxury BRAND PORTFOLIO
The Accor Luxury division offers an unrivaled opportunity for partners to invest in a diverse portfolio of iconic and desirab le brands covering 

a broad range of options, from luxury to ultra -luxury, from finely adaptive to perfectly defined or highly curated brands. 

Highly 
Curated

Perfectly
Defined

Finely
Adaptive

Elevate ultra-luxury travel 
to culture

THE CULTURAL VOYAGE
A world of elegance 

and enchanted glamour

THE LANDMARKS
Making every moment a 

celebration

SOCIAL EP ICENTERS
Heartfelt hospitality 
with a French Zest

THE FRENCH ZEST
Charismatic collections of boutique -style 
hotels offering one -of-a-kind experiences

THE COLLECTIONS

Entry
Luxury

Ultra 
Luxury

6





8

P R O G R A M M I N G H A N D - O V E R O P E R AT I N G

Feasibility Studies
·

Brand & Design 
Standards 

Introduction
·

Facilities Area 
Program

·
Key Consultants 

recommendations å
Scope of work advise

·
Design Brief(s)

·
Budgets & Timeline 

alignment
·

Procurement Strategy

Pre-Opening support
·

Snagging
·

Hand-Over

CapEx** planning
·

Asset Repositioning
·

Continuous Relationship

LUXURY & LIFESTYLE DESIGN AND PROGRAMMING 

THE ART OF DESIGN 

& PROGRAMMING
200+ Luxury & Lifestyle hotel and residential projects

50+ Luxury & Lifestyle D&TS experts worldwide in 10 countries

1+ Luxury & Lifestyle opening per week

Our dynamic, brand -led teams deploy their great savoir -faire to ensure the highest quality of craftsmanship at each stage of the project, through a global Hotel Consultancy Services Agreement (HCSA). 
We work with the most renowned creative studios to conceive innovative, highly curated, interior designs.

C O N S T R U C T I O N

Samples & Mock-up 
Reviews

·
Supplier & 

Manufacturer visits 
·

Design Development
Package reviews

·
Tender & Procurement

·
Site Inspections

·
Quality Control

·
Testing & 

Commissioning

D E S I G N

Project kick-off
·

Brand & Design Standards 
Immersion

·
Operational Planning

FoH/HoH zoning, staffing guide
·

Architecture & Interior Design
Lighting/Graphics/Art

·
Engineering & Sustainability

·
Food & Beverage

Banqueting & Events
·

Wellness
Gym & Spa 

·
OS&E / FF&E / EQS / EQT*

·
Value Engineering

All figures as of end of December 2025 *Operating Supplies & Equipment / Fixtures, Furniture & Equipment / Specialized Equipment (IT ) / Technical Equipment (Fit out)
** Hotel Capital Expenditures



2,500+ Restaurants and bars in Luxury & Lifestyle brands

Between 35% to 45% F&B contribution to total hotel revenue

I N  HO U SE  F O O D  &  B E V ER AGE P L AT F O R M
B O O ST LU X U RY &  L I F E STYLE  

6BP/>Ní M/V/@Q/

All figures for Luxury and Lifestyle brands as of end of December 2024

Legendary French cuisine for 

contemporary events. Potel et 

Chabot has been reinventing 

the art of gastronomic catering 

since 1820.

Luxury *ª^|i«í Bªsqs|^z 
F&B Concepts

Our mission is to make F&B 

the heart and soul of our luxury 

hotels by thinking like 

restaurateurs and delivering an 

experience that is excellent, 

relevant and authentic.
Ennismore has created an F&B Platform 

through targeted acquisitions and in -house 

development to bring together a unique 

collection of brands with industry -leading 

advisory and operating capabilities.
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LUXURY & LIFESTYLE FOOD & BEVERAGE

TRAILBLAZING

F&B

EXPERIENCES
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#2 global operator & developer worldwide*

c.$2B residences sold annually under Accor brands*

55 Luxury & Lifestyle Branded Residences 

130+ Luxury & Lifestyle Branded Residences open & in the pipeline**

18,000+ Luxury & Lifestyle Branded Residences units open & in the pipeline**

9,000+ Luxury & Lifestyle owners**

Industry-first residential expertise brings iconic brands and legendary 
service to private home ownership, offering 360 ° turnkey solution: from 

project planning and development to sale and operating.

All figures as of end of December 2025
*Based on branded residences for Luxury & Lifestyle and Premium , Midscale and Economy 
brands : 55 Network and 130+ Pipeline worldwide across 2 6 brands.
**43 Luxury & Lifestyle Branded Residences and 6,400+ units & owners in the Network, 86
Luxury & Lifestyle Branded Residences and 11,900+ units & owners in the Pipeline.

O U R  E X P ERT I SE  I N  LU X U RY &  L I F E STYL E  
B R A ND E D  R E SI D ENT IA L L E V ER AGES 

HOT E L D E V ELO P MENT P R O F I TA B I L I TY

LUXURY & LIFESTYLE BRANDED RESIDENTIAL

Refining the 

art of living


