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WELCOME TO MOVENPICK

Designed for joyful
moments of genuine
reconnection.

Generous service, convivial spaces,
and culinaryled experiences.

A high -performing, fast -growing premium
brand built on flexible design principles

that deliver standout conversions and new
builds. Designed for joyful reconnection

k NARNNA ANABrR RaE&dNADZ R Al
universally loved for its warm, generous

hospitality, convivial spaces, and culinary -

led experiences.
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WHY MOVENPICK?

. . . LeNe é6aA é1 ADPA bPéegRs 80U 1 U
Effl C I e nt & rOfI tab | e premium brands with strong awareness
p With adaptable design standards resulting In
. ower capital outlay, making it a star brand for
pusiness model
Resulting in strong performance leading to

nigh GOP margins

A leader in convivial food and beverage

U N |Ve 'S a_l Iy b e I ove d ’ experienceswith a rich culinary heritage

Loved by families for its dedication to creating

C O n S I Ste n t I y d I Stl n Ct I Ve J;I(')liglsg:)nr?segtjssi(:ersesczrrllgescctgzl events into

extraordinary celebrations.
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Connecting you with valuable global

e C G‘S Ste I I l business & directly contributing 61% of
your room revenue
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Topline
Investment
EBITDA
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TOPLINE

Fastest growing
premium brand
with +75% network
growth In next

5 years

Movenpick

NETWORK PIPELINE

il 108

E8) 22,106

All figures as of end 2025
Breakdown network + pipeline by region is calculated by number of rooms
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=

4,635

Efficient & Profitable Business Model

1 6%Greater China

Middle East, Asia,
6 1 %Pacific
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=
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=

6,922
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Adaptable design
standards resulting
In lower capital
outlay

RIAVENPICK G’?AND HOTEL WROCLAW
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Making Movenpick a star - 1= i
brand for both conversions i b | ——
& new build o
Characterful hotels \_ #__é: |
with all the signature - i
hallmarks guests expect 3 R
froma Movenpick L.
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Beloved &
distinctive

Chapter 02

Positioning
est satisfactio
Top USP:
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PROPOSITION
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Reconnecting
close ones
through
extraordinary
moments of joy




A Why invest - Mdvenpick

TOP 3 USPS

Movenpickenables
authentic moments
of reconnection and
curates inviting and
convivial food and
drink experiences

Universally beloved, consistently distinctive

Movenpickis a leader in
convivial food and drink
experiences, with a rich
culinary heritage

Movenpickis loved by
families for its dedication to
creating joyful moments of
reconnection

Movenpick transforms
business and social events
Into extraordinary
celebrations



Why invest - Mdvenpick Universally beloved, consistently distinctive P10

Founder Ueli Prager made high quality food and drink
available to a much broader group of people, through
Ingenious innovations (such as a la carte dishes and fine
wines by the glass) when he launched the first Movenpick

restaurant in Zurich in 1948. Today, this generous
approach to hospitality translates to a premium
International hotel brand, with culinary excellence and
human connection at its heart.

Sentiment Score Compindex : 104
Sentiment Score: 80/100

drink experiences

*Competitor's Sentiment Score Include : Hyatt Centric ,
Le Meridien , Hotel Indigo, Radisson
*Source: Trust You 2025
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A

USP #1

Movenpick is a leader in convivial £
food and drink experiences -
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Bahraind
| Best Friday Brunch;actDiningAwards 2025

UAE| Ula [MovenpickResort Al Marjan Island
| Favourite RestauranEact Dining Awards 2025
| Beach Club DiningYorld Luxury Hotel Awards 20

Switzerlandl Puro Mo6venpickHotel Basel
| Decorated with 14 Gault Millau Points
| Recommended by the Michelin Guide

Australial Miss Mi [MOvenpickHotel Melbourne on Spencer
| AGFG Chef Hat Award Winner 2025



