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A luxury hospitality brand since 1907, born from a North American spirit of allure and adventure.

Fairmont is where meaningful connections, genuine traditions,
and unforgettable experiences come to life. 

Fairmont is always welcoming, approachable, and authentic, creating a space where every guest feels at home 
while experiencing something extraordinary.

We are pioneers in sustainability, deeply rooted in the heart of the communities we serve,
turning moments into special memories.

Across the world, Fairmont hotels are the social epicenters of their cities ṽiconic gathering places where people, 
culture, and ideas converge. From grand hotels to urban retreats, our properties have long been the setting for 

influential conversations, milestone celebrations, and encounters that continue to shape history.

We believe every interaction is an invitation to surprise, every moment an opportunity to connect,
and every guest uniquely worthy of indulgent celebration. 

At Fairmont, We Make Special Happen.



HISTORIC MILESTONES

UN Charter signed at
Fairmont San Francisco.

Truman Capote throws the 
Black and White Ball at The 

Plaza, New York.

The first hotel company to 
launch an environmental 

mandate. 
The first Fairmont 
outside of North 

America opens in Dubai.

Fairmont is acquired 
by AccorHotels.

75 HOTELS

Fairmont San Francisco 
opened its doors. 

!ȺȒɶǸǱ oȡʌǪțǪɐǪȶẏɾ ȒȡȺɃ ¸ɐɶʌț ǩʳ 
Northwest, filmed in The Plaza, 

starts Fairmont Loves Film 
journey.

¦ɐțɅ ¬ǸɅɅɐɅ ɶǸǪɐɶǱǸǱ ẌgȡʬǸ 
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The Queen Elizabeth. 

The Century Plaza hosts the 
only Presidential state dinner 

outside White House in 
honour of the safe return of 

the Apollo 11 astronauts. 

Fairmont Hotels and Canadian
Pacific Hotels, merge, all 

hotels re -branded to Fairmont. 

25 HOTELS

Fairmont merges with 
Raffles and Swissôtel

under FRHI. 

51 HOTELS 

¸Ǹʭ !ǪǪɐɶ Ẍ¬ʔʲʔɶʳ Ἁ 
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88 HOTELS 

1907 1945 1959 1966 1969 1990 1999 2002 2006 2016 2023

New Brand Positioning & 
Campaign:

Ẍ¶ǍȶǸ ñɳǸǪȡǍȺ oǍɳɳǸɅẍ

97 HOTELS

2025
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+100 YEARS PRESENCE 18 GOLF RESORTS WORLDWIDE MOMENTUM A LEADER IN MICE
36 RESORTS

19 RESIDENCES
+120 HOTELS WITH PIPELINE

FAIRMONT GOLD
9 COUNTRIES18 CENTENARIAN 

HOTELS
1/3 OF OUR BUSINESS IS MICE 48 HOTELS

GLOBALLY RECOGNIZED LUXURY HOSPITALITY BRAND, ROOTED IN OVER A CENTURY OF HERITAGE AND REIMAGINED THROUGH A CONTEMPORARY LENS . 
POSITIONED AS THE SOCIAL EPICENTER OF EACH DESTINATION, FAIRMONT COMBINES ICONIC LOCATIONS, SCALE AND BRAND POWER WITH A PROV EN 

STRENGTH IN MEETINGS, EVENTS AND CELEBRATIONS. BACKED BY GLOBAL AWARENESS AND LOYALTY, THE BRAND DELIVERS SUSTAINED PERFORMAN CE 
THROUGH HEARTFELT SERVICE AND A RICH, HOLISTIC WELLNESS OFFERING DESIGNED TO SUPPORT LONG TERM WELLBEING.



MARKET
LEADERSHIP

DEMAND & DISTRIBUTION 
POWER

DIVERSIFIED REVENUE 
ENGINE

GLOBAL SCALE & 
CONSISTENCY

FAIRMONT BENEFITS FROM A STRONG AND 
INCREASINGLY DIVERSIFIED DEMAND MIX,  
WITH 27% WEB DIRECT CONTRIBUTION AND 
42% LOYALTY ROOM NIGHT CONTRIBUTION , 

SUPPORTED BY SUSTAINED GROWTH IN 
GLOBAL LOYALTY ENROLLMENTS. THIS 

CHANNEL BALANCE STRENGTHENS PRICING 
POWER AND LONG TERM CUSTOMER VALUE. 

FAIRMONT CONSISTENTLY 
OUTPERFORMS ITS COMPETITIVE SET,  

DELIVERING RECORD RGI OF 111.8,  
REINFORCING ITS POSITION AS A  

MARKET LEADER ACROSS BOTH CITY 
AND RESORT DESTINATIONS.

FOOD AND BEVERAGE REPRESENTS 34% OF 
TOTAL REVENUE , WITH 9% YEAR ON YEAR 

GROWTH Ṟ Ć¸EMé¬u¸u¸g f!ué¶Ã¸ÿẏñ 
STRENGTH BEYOND ROOMS AND ITS 

ABIL ITY TO ACTIVATE DESTINATION LED 
DINING, SOCIAL EXPERIENCES AND EVENTS 

AS CORE COMMERCIAL DRIVERS.

OPERATING ACROSS A BROAD AND 
DIVERSIFIED GLOBAL FOOTPRINT, 
FAIRMONT COMBINES SCALE WITH 

PERFORMANCE CONSISTENCY, DELIVERING 
STRONG RESULTS ACROSS REGIONS WHILE 
MAINTAINING BRAND STANDARDS, GUEST 

SATISFACTION AND COMMERCIAL 
RELEVANCE.

BRAND POWER
AT GLOBAL LEVEL



OUTSTANDING
PERFORMANCE

RECOGNIZED FOR OUR SERVICE FRIENDLINESS, STANDING 
STRONG ALONGSIDE KEY COMPETITORS LIKE KEMPINSKI, RITZ 

CARLTON, SHANGRI -LA, PARK HYATT, WALDORF ASTORIA

FAIRMONT HAS REACHED 
ITS HIGHEST RPS *

IN 5 YEARS**

*RPS ṾReputation Performance Score
**Based on 1 Jan Ṿ31 Dec 2025 Data
Source: TrustYou / VOG

Addison by William Bradley
Fairmont Grand Del Mar



NETWORK



HOTELS ROOMS

TRADING 17 5,642

PIPELINE 9 1,832

HOTELS ROOMS

TRADING 9 3,330

PIPELINE 5 1,338
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% KEYS
OPEN 

% KEYS 
PIPELINE 

NETWORK 
HOTELS

35,966
ROOMS

34
COUNTRIES

PIPELINE 27
HOTELS

7,077
ROOMS

3
NEW 

COUNTRIES

16% 26 % 9 % 19%

GLOBAL NETWORK
AMERICAS

EUROPE & MOROCCO

MEA

GREATER CHINA

ASPAC

HOTELS ROOMS

TRADING 45 19,962

PIPELINE 7 2,951

HOTELS ROOMS

TRADING 18 4,500

PIPELINE 4 614

HOTELS ROOMS

TRADING 8 2,532

PIPELINE 2 342

55% 42 %

13% 9 % 7% 4 %
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GERMANY
1897

HAMBURG MANOIR
RICHELIEU

CANADA
1899

MONTREUX
PALACE

SWITZERLAND
1906

SAN
FRANCISCO

USA
1907

THE
PLAZA

USA
1907

EMPRESS

CANADA
1908

CHATEAU
LAURIER

CANADA
1912

THE
SAVOY

UK
1889

HERITAGE PROPERTIES
CENTENARIAN HOTELS



THE SAVOY DOHA VIER JAHRESZEITEN MAKKAH AMMAN
LONDON, UK QATAR HAMBURG, GERMANY JORDANKSA

HOTELS
GLOBAL

FLAGSHIP



MAYAKOBA ROYAL PAVILION TAGHAZOUT SOUTHAMPTON KEA LANI
MEXICO BARBADOS MOROCCO MAUI, HAWAIIBERMUDA

RESORTS
GLOBAL

FLAGSHIP



SCOTTSDALE MARRAKECH ST. ANDREWS JASPER PARK LODGE GRAND DEL MAR
ARIZONA, USA MOROCCO SCOTLAND SAN DIEGO, USACANADA

GOLF RESORTS
GLOBAL

FLAGSHIP



MAYAKOBA TAGHAZOUT SAN FRANCISCO LOS ANGELES MARRAKECH
FAIRMONT HERITAGE PLACE GHIRARDELLIFAIRMONT MAYAKOBA FAIRMONT TAGHAZOUT BAY FAIRMONT CENTURY PLAZA FAIRMONT ROYAL PALM

RESIDENCES
GLOBAL

FLAGSHIP



LATEST OPENINGS 
2025

FAIRMONT

FAIRMONT 
MUMBAI

INDIA
JAN 2025

FAIRMONT
LA HACIENDA, 

COSTA DEL SOL

SPAIN
FEB 2025

FAIRMONT
GOLDEN PRAGUE

CZECH REPUBLIC
APR 2025

FAIRMONT
XIAMEN

CHINA
APR 2025

FAIRMONT
TOKYO

JAPAN
JUL 2025

OPENED

FAIRMONT
UDAIPUR PALACE

INDIA
APR 2025

VICTORIA GOLF 
RESORT & SPA
MANAGED BY 

ACCOR

PORTUGAL
MAY 2025

WHITE LABEL


